Background: Lung cancer is the most common cause of death due to malignancy. The media as a source of information about cancer especially lung cancer could make substantial contribution to help physicians and patients in terms of prevention, treatment and follow up. This study aimed to obtain in depth understanding of the role of media in the context of clinical knowledge and recognize its effect on behavior of patients. Materials and Methods: Using lung cancer patients' records admitted to Masih Daneshvari Hospital, we conducted a structured interview with them via telephone to collect information. The transcript of interviews was prepared. The transcript was then coded and analyzed using MaxQDA based on "theme method". Due to the structured basis of the study, the primary frameworks were considered as conceptual categories in coding. Results: The majority of lung cancer patients did not receive any information before the awareness about their disease unless having a family with a history of cancer. Following awareness of disease, they mostly received their information from physicians. In spite of the large amount of medical information available in the media, insufficient use of media by cancer patients indicated the absence of appropriate communication between the media and patients. Television was the mass media commonly used by patients and as a result of no access to Internet and medical books as well as lack of proficiency in English language they were deprived of specialized resources of information. Conclusion: Mass media should focus on raising awareness about prevention and treatment of lung cancer. This study can be a preliminary step in health communication research and may be used by researchers in terms of methodology and vision.
INTRODUCTION
Public health is one of the most important contexts in which the media can be used to inform people, prevent diseases, link professionals and patients, and disseminate new knowledge and new skills to people. Despite the enormous importance of media in the health care, extensive research has not been carried out in this area in our country and even in the rest of the world. Yet having considered technical advances in media along with progress in medical research activities, more decent interdisciplinary scientific works have to be carried out in the media and health. Needless to say, the media is capable of playing a leading role in patients' preference to clinical intervention. It is known as a tool to encourage them to request effective treatment as opposed to common ineffective ones (1) .
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Tanaffos 2013; 12 (4) : [42] [43] [44] [45] [46] [47] Nowadays, people increasingly make the final decisions to choose a treatment for their disease, and the higher the level of patients' education, the more active their participation in treatment process. Not only the English language proficiency but also access to the Internet has an impact on the quantity and quality of the information collected by patients (2) . Behavioral change is one of the benefits of increased access to information for all people, especially in those with a lower level of education (3) .
One of the hot topics in health communication is the potential role of media in cancer prevention and treatment; not to mention that patients with cancer preferentially ask physicians for information about the treatment process (4). In order to analyze data collected from interviews, the six-step technique of "theme analysis" was applied.
MaxQDA software version 10 was used after tape record and transcription. In this method, after repeated review of data and search for meanings and categories, coding was carried out. Then codes were considered as main and sub theme review and re-analysis. Afterwards, defining and naming themes and preparing a map of the themes were performed and ultimately final analysis and report writing were done.
RESULTS
Findings were divided into two main groups of seeking In this interview, effect of information on increased rate of cooperation was more significant in women; also, women more than men emphasized on the effectiveness of collected information. Educated patients were more cooperative after receiving the acquired information which led to increased efficacy of information.
DISCUSSION
The results of the present study showed that patients with lung cancer were unaware of symptoms, treatment visits. Meanwhile, none of the patients without the ability to search the web were able to obtain information from other scientific sources except their physicians. This is consistent with the knowledge gap hypothesis (9) , in which people with higher socioeconomic status have the ability to receive information more and faster than those with lower socioeconomic status.
In our study, due to the lack of cancer symptoms awareness, the majority of patients confused symptoms of cancer with those of common colds which led to delayed diagnosis. In addition, they did not take into consideration the need for seeking and reading cancer information. This finding supports the need for a protocol to improve the quality of information provided by the media about cancer and develop a better understanding of the disease.
Therefore, the media has the responsibility to promote public knowledge with the aim of behavioral change especially among those with lower educational level (3).
In a review of 122 articles about cancer and the media 
CONCLUSION
The mass media authorities such as the broadcasting company managers ought to pay more attention to awareness about prevention and treatment of cancer.
Enrichment of Farsi websites, TV programs providing information about symptoms, diagnosis, and treatment of lung cancer and the press will have considerable impact on people's understanding of cancer. This study may be used as a preliminary step in health communication research
and enhance the vision of researchers in this field.
